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SITE LOCATION
AERIAL VIEWS

_ _ g TP \ h N
Ballito Showroom is located at 39 Moffat SV B, A PP . JUNCTION

Drive, being Portion ERF 3532, Ballitoville. ‘ w
The new development is situated in the &3 "C'SL “.,\.(
major business area of Ballito, Ballito is an A X 3 I\ AN “"“‘\
affluent beachside town located in KwaZu- XD, NG B
lu-Natal, South Africa. Ballito is about 40km
north of Durban and 24km south of
KwaDukuza.

The site is 1km drive from the N2 off ramp BALUTO'
into Ballito. The Ballito Lifestyle centre and VILLGE /77 ¥R A
the Ballito Junction mall are in close B Ly
proximity to the site, these are both major

hubs of activity in the area. There are

multiple car dealerships located next to and

around the site.

The site is directly adjacent to the N2

highway, This provides a great opportunity

for visibility of the new development. This

makes the site especially suitable for use as

a showroom where the enhanced visibility ' , | ZIMBALI
will be beneficial, along with good access to s '
main transport routes and an eye-catching

frontage.
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CAR SHOW ROOMS

The Center is surrounded by a number of car
show rooms and various retail and commercial
buildings. This creates a method of cohesion
between the proposed showroom / offices and
the surrounding facilities. Thus, allowing ease of
referral and movement from one space to
another, if need be.
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%% DESIGN CONCEPT

&4’ THE APPROACH

DESIGN CONCEPT

The Kamdar Showroom is a mixed use
development featuring retail and commercial
elements. This aims to provide a warm and
welcoming atmoshphere which enriches the
surrounding community.

THE AESTHETICS

The aim of the Ballito showroom is to create a
contemporary design which makes use of
sleek modern materials such as hulabond in
combination with off-shutter concrete and ma-
sonry to promote a fresh aesthetic to inform
the urban landscape of the area. Its sharp
modern features are softened by the use of
planting throughout mulitple levels to provide
a welcoming environment and also creates a
striking appearrance which will ignite business
activity in the area.

MULTI-LEVEL
The mulitiple levels of the building allow it to
be flexible and suitable to many types of retail
and commercial acitvites. The open nature of
the ground floor is suitable for a showroom.
The first floor would be a great opportunity for
offices or a showroom and the basement & i
could be used for a workshop or storage and it |\
is also suitable for a show room.
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PARKING

Parking is provided on two levels,

on the ground floor where it can engage
directly with the retail spaces and at the
basement level which provides a more
secure and private environment.



CAR SHOWROOM

The car showroom is located on the
ground floor and lower ground floor which
encourages public engagement within and
around the space. The offices are
positioned on the first floor, this provides a
private enviroment whilst maintaining a
connection to the surroundings.




{4%) FLOOR PLANS
a#" LOWER GROUND FLOOR

D

L
1

E
7500 L
1

BOUNDARY 86.56m

M BOUNDAR PP SR
s BOUTARY 59.36m

'PTN 2 OF ERF 4739

LETTABLE AREAS

SHOWROOM & ABLUTIONS




nany

{

\

3
8

% FLOOR PLANS

D
GROUND FLOOR

T B
/ A B C D E
Ig"ll L/ 8000 L 7500 | 7500 | 7500 L 7500
Y
i | 4 | |
/ / / / 5m BUILDING LINE — i
/ /' ]; /- | e85 g _J K
s/ 4 3 c A
& !: / 5 8 |
<L §
/ g
12 -
NS

/ e e . -
4.5m BUILDING LINgE ‘ | RAMP UP
i R
e,
DARY ing N/ S A BOUNDARY 59.36m
/ B
N LETTABLE AREAS

OFFICE / SHOWROOM & ABLUTIONS 876 m=2 5]




% FLOOR PLANS
FIRST FLOOR

LQ—

BOUNDARY 86.56m

m BUILDING LINE

E— — — | T 45mBULDNGLINE

o
i}

=k I !

|
BOUNDARY 59.36m

29.78m BOUNDARY LINE

LETTABLE AREAS

OFFICE & ABLUTIONS

BOUNDARY 30.4pm




n @& \"v‘;\
; (&
1 Il il
FIRST FLD%)R OFFICES

UPPER GRQUND FLOOR

SHOWROOM AND OFFICES

— {

UPPER GF
PARKING

LOWER GRéUND FLOOR
—SHOW

T ST

SECTION A-A

BISEMEN{WRKWG_- ==

UPPERIG N

FIR: LOOR|OFF|CES

SHOV D ICES

| 4250 L 4250

4750

SECTION B-B

ROOF LEVEL

109000 -

FIRST FLOOR

104750

UPPER GROUND FLOOR

100500 G

LOWER GROUND FLOOR

95750 @

\%Y SECTIONS

N#" A-AAND B-B
I 2
A
Ty f‘r - -

- - ROOF LEVEL
109000

2

<
o FIRST FLOOR
104750

o

g

UPPER GROUND FLOOR 5*.\
100500

4750

LOWER GROUND FLOOR
95750




SIGNAGE | SIGNAGE

BUILDING ELEVATIONS

ELEVATIONS

|/
A
A

R
0






AXIOM s

Www.axiomarc.co.za
reception@axiomarc.co.za
031 566 2499 / 031 566 2787

Suite 10, 6 Holwood Crescent, La Lucia Ridge Office Estate, 4319
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